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Social Media Strategy

A Begin with the end in mind

I What do you want to accomplish?
AMarketing to prospects
AReferrals from other professionals
ANetworking with other advisors
ARecruiting new staff

I Synchronize your profile(s) with your goals
AMake your profile(s) useful to your target(s)

I Remember: Everything you post is public
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Social Media Strategy

A SM policy for your firm

I Which sites can be used?
AFacebook Twitter, Linkedin

I Who in your firm can post?

I Personal accounts or firm accounts?

I Will you connect/friend/follow clients?

I Will you connect/friend/follow referral sources?
I How will compliance be handled?
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Social Media & Compliance: RIAS

A Advertising & books and records apply
I Need no preapproval

I Must retain records of all advertising
A Archiving: Many free and pay services; requirements unclear

A Avoid

I Performance

I Specific securities
A No testimonials

i 52y QU0 Likedirkstommendations on your
LINE TAL S> 0dzi X
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Regulatory Notice

Social Media Web Sites

Guidance on Blogs and Social Networking Web Sites

Executive Summary

Americans are increasingly using social media Web sites, such as blogs and
social networking sites, for business and personal communications. Firms
have asked FINRA staff how the FINRA rules governing communications
with the public apply to sccial media sites that are sponsered by a firm or
its registered representatives. This Notice provides guidance to firms
regarding these issues.

Questions concerning this Notice may be directed to:

» Joseph E. Price, Senior Vice President, Advertising Regulation/
Corporate Financing, at (240) 386-4623; or

> Thomas A Pappas, Vice President and Director, Advertising
Regulation, at (240} 386-4500.

Background

According to a recent report by the Pew Internet and American Life Project,
46 percent of American adults who use the Internet logged onto a sedial
networking site in 2009, which is up from & percent in 20051 Other studies
have shown that use of social media sites by businesses to communicate
with customers and the public has grown significantly in the past few
years.?

FINRA has provided guidance concerning particular applications of the
communications rules to interactive Web sites in the past. For example, in
March 1999, FINRA stated that a registered representative’s participation

in an Internet chat room is subject to the same requirements as a
presentation in persen before a group of investors.? This guidance was
codified in 2003, when FINRA defined the term “public appearance” in
NASD Rule 2210 to include participation in an interactive electronic forum.#
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Finanial Industry Regulatory Authority

January 2010

Notice Type
» Guidance
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Legal
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Referenced Rules & Notices

ICA Section 24(b)

NASD Rule 2210

NASD Rule 2310

NASD Rule 2711

NASD Rule 3010

NASD Rule 3070

NASD Rule 3110

NYSE Rule 351

NYSE Rule 401A

NYSE Rule 410

NYSE Rule 472

NTM 01-23
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SEA Rule 17a-3

SEA Rule 17a-4
Securities Act Rule 482
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Soclial Media & Compliance: RRs

oThe goal of thifNoticeis to ensure that as the

use of social media sites increases over time
Investors are protected from false or misleading
claims and representations, and firms are able to
effectively and appropriately supervise their
Faa20A1 0SR LISNA 2V &ites. Atll
the same timeFINRA is seeking to Iinterpret its
rules in a flexible manneto allow firms to
communicate with clients and investors using this
VSg USOKyYy2f 23eé dé
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Notice 1006 = Harmonization

A 10-06 says prapproval is not required of nestatic
content

| Static content needs prapproval (i.e., your profile)

I Non-static content must be supervised (i.e., archived, filtere
but needs no preapproval

I Chris Winn aAdvisorAssistcompliance consultant
ANo RR prapproval is a step toward harmonization
ADistinguishing static v. non static creates loophole

A Clarification needed, but FINRA Notice@®opens
the way for SM participation by RRs
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A When you join, you create a profile that

summarizes your professional expertise and
accomplishments.

A Your network consists of your connections,
82dzNJ O2yySOUGAZ2YyaQ 0O2)
people they know, linking you to a vast
number of qualified professionals and experts.
Through your network you can:

E—— 00 diconsdaduisons


http://advisors4advisors.com/

[ A Y | Y&ue Prapdsition

A Manage public information about you as a professional
A Find and be introduced to potential clients, service

providers, and subject experts who come
recommended

A Collaborate on projects, gather data, share files and

solve problems

A Be found for business opportunities and find potential

A
A

partners
Discussions with likeminded professionals

Post and distribute job listings
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Advisors Scratch The Surface

A Free Internet Tool

A LinkedIn = No. 1 SN site with FAs

A Most of my500+ connections >20 connections
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A Worldwide users study

I Last summer o
A 30 million users worldwide LII‘\kEd m®

I 2.2 million GLevel Executives (8%)

I 1.9 million EVPs and SVPs (7.5%) s ik, .
A Grew last year by 2 million per month====-
A Half of all users in US

A Extrapolate
I 55 million users now = 27 million US users
A2.1 million C level execs in US
A2 million EVPs and SVPs in US
A Another 5 million middle managers irs
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LinkedIn Searches

A Say you want to target:

I Executives at a local company
ASearch>CompanieB&G
ASee who is in your network and at P&G
A See former employees in your network
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http://www.linkedin.com/companies/procter-&-gamble?trk=co_search_results&goback=.cps_1243614685146_1
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Procter & Gamble is the world's largest Multinational consumer goods

company and the 8th [argest corporarion in the world by mrket RﬁG

capitalization. P&G touches the lives of millions of people around the globe

with superior quality brands like Ariel, Tide, Pantene, Herbal Essences, Head & Shoulders, Pert Divisions .
. . + P&G Pharmaceuticals =
Plus, Gillette, Always, Pampers, Camay. Crest, Fluocaril, Oral... see more =
+ Duracell
Subsidiaries
Specialties + Dane-Elec
Consumer Goods, Marketing, Advertising + Garrity Industries
+ Arbora & Ausonia
) + Wella
Current Employees (500+ total, 14 in your network) « Clairol
Prateek Kumar[TopLinked], Market Analyst (Strategy & Analysis) Acquisitions
through Richard J. Krasney, CFP® + Procter and Gamble Greater China
Margot Hoerngr, Senior Human Resources Manager Career path for Procter & Gamble employees L
through Mark Eisenberger
before: after:
Paul Edmondson, CBD Associate Director Snacks GBU » Pricewaterhouse » Hewleti-Packard
through David Caffrey + Accenture * Johnson &...
Rich DelCore, Co- Chair of ANA Finance Committee i
through John K. Ritter Procter & Gamble employees are most connected to:

*+ YourEncore
+ Warner Chilcott
+ Hewleti-Packard

Laszlo Jambrik, Junior Brand Manager Gillette APDO, PC & Male Disposables, CES
through David DiGregorio

See more »

See more »

Former Employees

Dan Nye, Board Member at Rocket Lawyer, Inc _

Brand Management (to May 1992) Top Locations i |
through James Agger, Trent Witthoeft, and 5 others + Cincinnati Area (500+) + ﬂ
Gerald "Solutionman” Haman, Editor at Innovators Digest.com *+ Geneva Area, Switzerland (500+)
Sales & Marketing (to 1987) *+ Greater Boston Area (500+)
through Christian J. Farber, Sarah Wilson, and 6 others + Brussels Area, Belgium (500+)
(207] Geoffrey Maisse, Recruitment Consultant at IDPP
= Sales (C‘;II-Center)Agent {to June 2006) > Headquarters Address
through Richard J. Krasney, CFP®
) . HQ Region  Cincinnati Area
Dennis Yang, Vice President, Product Development at Floor64
Summer Engineer (to 1996) Industry Consumer Goods
through Sabrina Lowell Type Public Company
Anita Newton, Chief Marketing Officer at Zavers Status Operating
Category Management Account Executive (to 1996) Company Size 138,000 employees
thronnh Stewart Knestan ChEC CFP®A CIMAG AIFG AFP NNa 0. TR RN a2
& Internet | Protected Mode: Off 3 v ®0% v
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Current Employees (500+ total,]14 in your network)

2+ | Prateek Kuma inkedl, Market Analyst (Strategy & Analysis)

through n:hardJ Krasney CFP®

(2+) Margot Hoerner, Senior Human Resources Manager
through Mark Eisenberger

2+ Paul Edmondson, CBD Associate Director Snacks GBU
through David Caffrey

(2+) Rich DelCore, Co- Chair of ANA Finance Committee
through John K. Ritter

(2+) Laszlo Jambrik, Junior Brand Manager Gillette APDO, PC & Male Disposables, CES
through David DiGregorio

See more »

| want to meetPrateek
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