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Social Media Strategy

ÅBegin with the end in mind

ïWhat do you want to accomplish?

ÅMarketing to  prospects

ÅReferrals from other professionals

ÅNetworking with other advisors

ÅRecruiting new staff

ïSynchronize your profile(s) with your goals

ÅMake your profile(s) useful to your target(s)

ïRemember: Everything you post is public 
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Social Media Strategy

ÅSM policy for your firm

ïWhich sites can be used?

ÅFacebook, Twitter, Linkedin

ïWho in your firm can post?

ïPersonal accounts or firm accounts?

ïWill you connect/friend/follow clients?

ïWill you connect/friend/follow referral sources?

ïHow will compliance be handled?
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Social Media & Compliance: RIAs

ÅAdvertising & books and records apply
ïNeed no pre-approval

ïMust retain records of all advertising
ÅArchiving: Many free and pay services; requirements unclear

ÅAvoid
ïPerformance

ïSpecific securities

ÅNo testimonials
ï5ƻƴΩǘ ŘƛǎǇƭŀȅ Linkedinrecommendations on your 
ǇǊƻŦƛƭŜΣ ōǳǘΧΦ
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Released 1/25/09
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Social Media & Compliance: RRs

άThe goal of this Notice is to ensure thatτas the 
use of social media sites increases over timeτ
investors are protected from false or misleading 
claims and representations, and firms are able to 
effectively and appropriately supervise their 
ŀǎǎƻŎƛŀǘŜŘ ǇŜǊǎƻƴǎΩ ǇŀǊǘƛŎƛǇŀǘƛƻƴ ƛƴ ǘƘŜǎŜ sites. At 
the same time, FINRA is seeking to interpret its 
rules in a flexible mannerto allow firms to 
communicate with clients and investors using this 
ƴŜǿ ǘŜŎƘƴƻƭƻƎȅΦέ 
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Notice 10-06 = Harmonization

Å10-06 says pre-approval is not required of non-static 
content
ïStatic content needs pre-approval (i.e., your profile)

ïNon-static content must be supervised (i.e., archived, filtered) 
but needs no pre-approval

ïChris Winn at AdvisorAssist, compliance consultant
ÅNo RR pre-approval is a step toward harmonization

ÅDistinguishing static v. non static creates loophole

ÅClarification needed, but FINRA Notice 10-06 opens 
the way for SM participation by RRs
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ÅWhen you join, you create a profile that 
summarizes your professional expertise and 
accomplishments. 

ÅYour network consists of your connections, 
ȅƻǳǊ ŎƻƴƴŜŎǘƛƻƴǎΩ ŎƻƴƴŜŎǘƛƻƴǎΣ ŀƴŘ ǘƘŜ 
people they know, linking you to a vast 
number of qualified professionals and experts. 
Through your network you can: 
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[ƛƴƪŜŘƛƴΩǎValue Proposition

ÅManage public information about you as a professional 

ÅFind and be introduced to potential clients, service 
providers, and subject experts who come 
recommended 

ÅCollaborate on projects, gather data, share files and 
solve problems 

ÅBe found for business opportunities and find potential 
partners 

ÅDiscussions with likeminded professionals

ÅPost and distribute job listings
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ÅFree Internet Tool 

ÅLinkedIn = No. 1 SN site with FAs

ÅMost of my 500+ connections >20 connections

ÅC!Ωǎ ōŀǊŜƭȅ ǎŎǊŀǘŎƘ {bΩǎ ǇƻǘŜƴǘƛŀƭ

Advisors Scratch The Surface
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ÅWorldwide users study
ïLast summer

Å30 million users worldwide 

ï2.2 million C-Level Executives (8%)

ï1.9 million EVPs and SVPs (7.5%)

ÅGrew last year by 2 million per month

ÅHalf of all users in US

ÅExtrapolate
ï55 million users now = 27 million US users

Å2.1 million C level execs in US

Å2 million EVPs and SVPs in US 

ÅAnother 5 million middle managers in US
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ÅSay you want to target:

ïExecutives at a local company 

ÅSearch>Companies>P&G

ÅSee who is in your network and at P&G

ÅSee former employees in your network

LinkedIn Searches
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http://www.linkedin.com/companies/procter-&-gamble?trk=co_search_results&goback=.cps_1243614685146_1
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I want to meet Prateek
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ÅTarget: Senior VPs in your area

ïAdvanced Search>Senior Vice President

ïLocated near your zip code

ïResults: people in your network or 1-degree removed

ïNow focus: 

ÅHospitalitysenior VPs (industry groups)
ïAntonetteShared connections

LinkedIn Searches
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http://www.linkedin.com/search?search=&distance=50&postalCode=11753&countryCode=us&proposalType=Y&keywords=senior+vice+president&newnessType=Y&viewCriteria=1&pplSearchOrigin=ADVS&searchLocationType=I&sortCriteria=Relevance
http://www.linkedin.com/search?industry=31&search=&proposalType=Y&keywords=senior+vice+president&newnessType=Y&viewCriteria=1&pplSearchOrigin=ADVS&searchLocationType=Y&sortCriteria=Relevance
LinkedIn_IndustryGroups2.docx
http://www.linkedin.com/profile?viewProfile=&key=12759448&authToken=-Ln1&authType=name&pvs=ps&goback=.psr_*1_senior+vice+president_*1_*1_*1_*1_*1_*1_*1_*1_Y_us_11753_*1_*1_31_*2_*2_Y_Y_*1_Relevance
http://www.linkedin.com/profile?viewProfile=&key=12759448&authToken=-Ln1&authType=name&pvs=ps&goback=.psr_*1_senior+vice+president_*1_*1_*1_*1_*1_*1_*1_*1_Y_us_11753_*1_*1_31_*2_*2_Y_Y_*1_Relevance
http://www.linkedin.com/profile?viewProfile=&key=12759448&authToken=-Ln1&authType=name&pvs=ps&goback=.psr_*1_senior+vice+president_*1_*1_*1_*1_*1_*1_*1_*1_Y_us_11753_*1_*1_31_*2_*2_Y_Y_*1_Relevance
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Other LinkedinFeatures

ÅCompany Profile

ÅBlog App

ÅQ&A ςCreate your own FAQs

ÅStatus updates

ÅTweet your status updates

LinkedinGroups

FAs CFPs Industries

Professionals Employees Magazines

BDs Alumni Hobbyists
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ÅFree social networking application

ÅSend/read others' updates, tweets

ÅFrom computer or mobile phone

ÅUser-created content

What is Twitter?
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Å10/07: Web developer Nate Ritter tweeted 
live updated on San Diego fires.

Å4/08: UC Berkeley journalism student James 
.ǳŎƪ ǘǿŜŜǘŜŘ ŀǘ 9ƎȅǇǘƛŀƴ ǇǊƻǘŜǎǘΣ ά!ǊǊŜǎǘŜŘΦέ

ÅBarack Obama, Brittany Spears, CNN

Famous Tweets
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ÅWhy use a fax? email? a website?

ÅLǘΩǎ ŀ ƴŜǿ ƳŜŘƛǳƳ ŦƻǊΥ

ÅCommunicating with clients

ÅFinding prospects 

ÅMarketing to your target market

ÅNetworking with other advisors

Why Tweet?
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ï1,382% user-growth in Feb. 2008- Feb 2009τfive times faster than any 
other SN site

ïFlattened since June with 22 million unique visitors monthly

ïBut twitter is so entrenched and add-ons will come

Twitter Growth 
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ÅSocial networking is one of many marketing 
vehicles

ÅFun and exciting, but HNWIs not yet

ÅTraditional marketing tools still

ÅCompliance

Caveats
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ÅTweets can be no more than 
140 characters

What can you say in 140 characters?You
can ask a question, share an article, blog
or webinar invitation. More info:
http://bitly .com/15qj9R

Tweeting
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Å/ƭƛŎƪ άDŜǘ {ǘŀǊǘŜŘέ ƻƴ ǘǿƛǘǘŜǊ ǇŀƎŜ

Getting Started

Fastest start on the Web
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Choose a user name that will work for your brand or use your own name. 
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Upload addresses to Gmail from Outlook, then to twitter. 
5hbΩ¢ DO IT UNTIL LATER! FIRST CREATE YOUR PROFILE!
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¸ƻǳΩǊŜ ŘƻƴŜΗ ²ƘƛŎƘ ƛǎ ǿƘȅ Ƴƻǎǘ ǇŜƻǇƭŜ ƴŜǾŜǊ ƎŜǘ ƛǘΦ
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5ƻƴΩǘ ŦƛƴŘ ŦǊƛŜƴŘǎΦ DŜǘ ǇǊƻǇŜǊƭȅ ǎŜǘ ǳǇΦ 
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Your followers.

Picture/ Logo

Your Profile
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